Brand identity toolkit:

Sullding a powerful
business identity
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Understanding brand identity

What is brand identity?

Brand identity is the collection of visual elements,
emotional associations, and communication strategies
that define how your business presents itself to the
world. It's the tangible expression of your brand's values,
mission, and personality. Unlike branding (your overall
strategy), brand identity focuses on the specific
design elements and sensory experiences that make
your business instantly recognisable in a crowded
marketplace.

Think of brand identity as your business'’s public face—
it's what customers see, feel, and remember when
interacting with your company. A cohesive brand identity
creates immediate recognition and builds the foundation

for meaningful customer relationships. identity
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Understanding brand identity
Why should you invest in brand identity?

Adds measurable value

Companies with consistent brand identities are worth significantly
more than those without. According to research, 76% of consumers
would buy from a brand they feel connected to over a competitor *.

Encourages loyalty and repeat business

Acquiring new customers can cost 5-25 times more than retaining
existing ones. A consistent brand identity builds familiarity and trust,
increasing the likelihood of repeat purchases.

Attracts better talent and investment

Your brand identity influences not just customers but potential
employees and investors. Top talent wants to work for companies
with strong, positive identities that align with their personal values.

* Source: Forbes.com 9/5/24
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Key components of brand identity

Logo device

Your logo is the cornerstone of your brand identity—a visual
shorthand that encapsulates your entire brand. An effective
logo is distinctive, scalable, and timeless. It should work equally
well small or large, in colour or black-and-white. The most
powerful logos combine simplicity with deeper meaning, often
incorporating subtle symbolism that reinforces your brand story.

Colour palette

Your brand colours should reflect your brand personality and
values while differentiating you from competitors. We manage
colour application across different media and environments for
our clients. Colours that work on screen may print differently, and
our design process ensures consistency. After all, colour is often
what customers remember first about your brand identity.
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Examples of our logo design work
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Key components of brand identity

Typography

Typography is the art of selecting and arranging fonts

to make written language readable, legible, and visually
appealing. Typography often goes unnoticed when done
well, but inconsistent typography immediately undermines
professionalism.

Brand graphics and imagery

Beyond your brand logo device, a system of supporting visual
elements help to extend your brand identity. This includes
patterns, icons, image styles, and graphic treatments that create
a cohesive visual language. These elements should be distinctive
enough to be recognisable as your brand, even without your logo
present.

We create templates for common applications ensuring
consistency while saving time and resources.
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Examples of our brand graphics and imagery
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Implementing your brand identity

Brand guidelines

Brand guidelines document all aspects of your brand identity,
ensuring consistent implementation across all touchpoints.
Comprehensive guidelines typically include:

Logo specifications (sizing, spacing, approved variations)
Colour palette with exact values for different applications
Typography rules (fonts, sizes, spacing)

Imagery guidelines (photographic style, illustration approach)
Voice and tone for written communication

Application examples (business cards, website, social media)

The most effective guidelines balance precision with flexibility
providing clear standards while allowing for creative adaptation
across different contexts and platforms.
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Maintaining consistency across touchpoints

Brand identity isn't just about creating guidelines -
it's about consistent implementation across every
customer interaction.

Consistency doesn't mean rigidity. Your
brand identity should be flexible enough to ﬂ
evolve while maintaining core recognition
elements. We conduct regular brand
audits with our clients to help identify
inconsistencies or opportunities for
refinement.

identity

minimum sizing 50mm
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Measuring brand identity success

Quantifying the impact of your brand identity investments is essential
for continued support and refinement.

Recognition metrics

Measure how quickly and accurately customers identify your brand.
|deally, customers should recognise your brand from partial elements
- a snippet of your colour palette or a portion of your logo.

Engagement metrics

Monitor website analytics, social media engagement, email open
rates, and time spent with branded content. Increasing engagement
rates typically indicate stronger brand identity connection.
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Sentiment analysis

Evaluates the emotional response to your brand identity. Track
changes in sentiment over time, particularly after identity refreshes or
updates.

Business impact metrics

Connect brand identity directly to financial outcomes. Monitor
conversion rates, customer lifetime value, and retention rates.
For the most accurate assessment, compare performance before
and after significant brand identity implementations or updates.
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Taking the next step

A strong brand identity isn't a luxury—it's a strategic business asset that drives
recognition, loyalty, and growth. Whether you're launching a new brand or refreshing
an existing one, investing in professional brand identity development yields measurable
returns across all aspects of your business.

Ready to transform your brand identity?

Contact us today for a free consultation to discuss how we can help
elevate your brand identity:

Call: 01332 331332
Email: info@rubiqga.co.uk
Website: rubiga.co.uk

Every successful brand begins with a strong identity. Let's build yours together.
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